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1611603 AR = (Research guide) (38-H/0A) (%)
AFA == AR =3 dAld AFHIAME 2AE7] fgk 7121 A S FHE-Sh

1611501 AFZAPYHE1 (Research methodology 1) (38FA/3A)15) ()
AL Bt g o] BE Aol V|23 E o2 ARG AETe] oE W WHE, 34
=

[}
A, AAGEA, vEFSA o] 71EAS FAVINS 2 A8s tEY

0

$Hor

1611502 ATFZATH E2 (Research methodology 2) (38HH/3A157) ()
WA g o] RE AFEol V2T H RO ZA AlFAASHY] o]E W WHE 8N, Al

ALEA, BEFEA 5o SAZIMIG 1 A B Ax U vEd

-

1611699 A}
A A= o A] 2
2 AESES shal, 5PN FAE 52 RS AET F
EEoA Awnaa st |
A= ojgA st 4

FATFRX = (Research for the Master's Degree) (38#/0A5) (x
= 1=
T =

oo

1611897 YAl =8-AFX %1 (Research for Doctoral Degree 1) (38H&/0A1<) ()
WAbEEo A gFA 2 FAE AR ths, FAe #EE VEY] AT EdES THAL
2 HAESES stal, 5343 % = Al
Rtk | S = o R ot i) S
A= o]wA A star 4

1611898 BFAF=Z AT A %2 (Research for Doctoral Degree 2) (334/0A15%) (%)
HRAbEol A g d FAE AAE v, T ddE VS AT EdEs TR
2 AESES stal, 3N eEV 2 =Es Y F UEFE A= Al o]
el A Au Rzt she A7 7S o DA Aok dtal o] & oW W ow QlFst L
A= ofgA M sta A& =

ol
-

2) "HAIEAE

1611508 %25 (Practice of Channel Management) (384 /3A14)  (x

(351 )
el ek ol&x 7Ixo] tigh 52 vtgez Aol tigh SM AHLHE 5

1611509 obA|EAlZ (Marketing Practice) (384 /3A1%) (=)
UAIE &2e] 23to] H& oA Hi4 S 7|22 " 2YA A4 oA o]RojX|1 Q1= UHAIY



1611531 "}A”H o] (Theory of Marketing) (38FA/3A1547) ()
up AR sHE o] ko] & ol EF wi o] FSARIVEE dolral, upAIE ] o4 WA
] =N
o

S Fol GF AT o BH BA

e

1611532 48R =2 (Consumer Behavior) (38HA/3A154) (x)
MR s TS T oY AA4AES HES U 7 a4V 2 vAI" g 9

H g shebai,

1611631 ﬂ}ﬂl% deFA T (Marketing strategy) (388/3A157) (%)
7149l & A3 7duFe A 534S 4oz u#Esta, vAY AZES Y] Y3
o] AYF7|HES AAH oz A3}

1611632 A¥]2~"}A 8 (Service Marketing) (38+3/3A142) (%)
A FEEE AH|2e] BRI s TR Au)antA Y e oldfEl A4
el A,

1611533 574 = (Channel of Distribution) (38F8/3A15) (%)
FEAZY F83 7TS Loty FEHRY AA Z AUHES UE O, F

Ak BAS AZH o7 BAE

off
o,
H
o,

:

1611731 =#|u}A Y& (International Marketing) (38Fd/3A1947) ()
7S 9% nHAREES A% B F VI EA, W= vpAE Y ) apA " 22 2 FA
[e

E T drdde= 3.

16118A8 ==2¥ulAY (Global Marketing) (33}5/3A157) ()
siIAlgol aabs oz AMS 885t 228 A 7|28 AHES AE 4 RS
=2HIFRY o|g} 227 |Y9Y A * dFUY 2AE AAFL=z olsfeitt.

1611831 W& E (Advertising & Sales Promotion) (38-H/3A15) ()
2H[REe] e 2 AHE gE5FoR fFEste #uE FZA]7]7] 9455} WHES Yol o,
53] FaAg, A, FuAL, Fuay 54 & A% H5H s e

1611832 m}AIH =AW 2 (Research Methodology in Marketing) (38F8/3A197) ()
upAY iAo ot AuE TS| 8 AMEE = #EE AP HolY VIHES
AAH o2 A3},

1611833 A1} (Seminar in International Business) (38-4/3A142) (%)
TA GG TAE T8 =S ¢al URsH AR EEFORHN AGTHE VEEE
=



1611834 "}AIHESAT (Special Topics in Marketing) (38Hd/3A157) ()
A THEE Bof T EHI FAE AEse] A4 AFE g3}

16118A5 =& ZEA2~¥€l~(Global Logistics) (38-4/3A15)
2zHEA~EL A FEHAYE A S A7EeE shEolr oys FRHEXA
AF=s AAgsted =)o) He AAHS ATk

Feolu] ol2iet 2= 2AA

16118A6 =A)7 % &H(International Business) (3&#/3A15)
TA G 47, 22 V|dS a2y 2 sEHoR 9%ta st ° 24
st X AS AAHeZ AFstE shEolt)h

16117A3 =474 <338} (International Business) (38rA/31]4) (x)
TAdFt e =AY, 228 7|9E stA I SEAOo=R RSl 4385t o Bagh
AAlS AARC R Aot ehFoltt.

3) AFTAHAE

1611541 714 A5 o]% (Theory of Corporate Finance) (38F8/3A157) ()
s, Bt AFYAEA TlEoly ZIHE #ste] dolral, v PApitedle F
A7 F7PE Rl AL A7 HES AT gt

1611542 714 AFAAE (Corporate Financial Policy) (38F8/3A147) ()
7199 &l AFAAEA 75T el 719y ARG R W oajdg ol @3l o el o] &
I} FAE 7EY] AdFUEES TAHLoE o] Ay,

1611641 FA}o]& (Investment Theory) (38-#/3A15) (%)
Fabe] @k 71EAH Jdy AAY FoAds dolRa FAUMAY SN, a&84 AlE
st Ao ST} 7HXF 7, FA Y] FIF ol #ste] o]EH oz Am i)

1611642 ZHAAEE (Securities Markets) (38-4/3A153) (%)

THY TF 9 54, TG A FEA, FEAIGY TAY AHEA, SHEEA
1 FHFA T AEAQA BHAAM FHEAFe 5 7S AHE,
1611644 A)F-EA1A4 (Financial Analysis) (38F4/3A15) (%)
AAAES Arlslr] Y5k &9 oy UHEY oE

4 A7 §8 AR
W, I EARA 5 g gels 483 bt

et



1611742 87174 9% (Financial Institution Management) (38Hd/3A1<F) (%)
T871% A9 7EY9F Y F5T|HE AEA S, 2 olE 7]He] JEE

A7 5 w871 Bl ARt EAES Ay E.

1611743 AFEFZE2 (Capital Structure Theory) (38H8E/3A15) (%)
AHEAZ20] TSk MMeo]%9] o] 23 AFTHAS 7|E =S AR AHEozEN A
o x

A oA el Wi ole] S Pohwa AFEA

1611744 719 158t & (Theory of Merger & Acquisition) (38+3/3A14) (%)
7199 FxR24e 3 Wi 7|de 9 AFTdoeR ol&HE A e s av
el o]F e mAA Gy AAA G TS AEFoEN AFFH e AF-A A o9

g dolit},

1611507 A FFAFE (Derivation & financial Engineering) (38-3/3A142) (%)

FEHA o] ARl BT Ak AE, #4 5o HFS FE Ade A

=

Yot ole @ welel FEAUEE FF AT PHES 20 o voprt o5
AES AA3) A ATFEEE o8 49 549 sdne Frole o€ o
28 & Qerhe dvec.

1611842 A =¢E (International Money Market) (38FA/3A15) ()
A FEAGe] Fx Ves ot 53 wAlEIAE, FEALE, QA F2 Y

Q. ALY, AAEA T& THALE vEH.

1611843 =#| Al 5% (International Financial Management) (38H&/3A15)  (*)
TA AR, A FAAA, FAXLEZZQ BAEAL AR ZRY, gA A, 3
A3 5 229 34 oA AT AN ZAES AT

1611844 AF-EE4A T (Special Topics in finance) (384/3A4) (%)
71 A5 2 Tz ek 7]Ee] AFUEoltt Hte] AFUEE ol T/ FAE A
gste] o5 o]EHor HESIA oY AErbeAdd W tiste] doliEr)

)
SRS

1611845 AFA="H =2 (Emprical Methods in Finance) (38+d/3A15) (
Z14AF-o] ASH Ao #3t A YHEES 7|EY AdFAHE TS

1611727 #2874 A (Managerial Economics) (38-8/3A15) ()
2 o A= HAAGA| o]E 1§85 dAS uFE FFoz AnA(IFG)A A ol &
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16118A1 A1 314 (Education for Financial Market) (38F&/3A157) ()
stdlot 58 2832 a85AIEe AAAA MBS st 1 7wl digte] AHEoEN F§
b kel S8 A= dste] 2 MFA 4

e AN Fgde=S vk v yoprh 74zt g2
A ol date] o FEHHE =TS AHde W =5s Faa dh

7l&
a3t o] &t 7]1:|E ‘_?LC’}Ur

F

16117A6 vld|o|E| B 18 (Big Data Analysis) (3874 /3414 ()

AT 432 Yoy &8 2 ﬂﬁg Holal Qlth. o] oA = olzigt Ylgo]&of tjst
ojafje} A 12jil & ARk ZAl o]gA, ARA ¥Z sttt 53], =4EA= b
ole] Ao E5td R Qdoj = %*%édr.

1z 19

16117A5 Z2§A1& S (Education for Financial Market) (3814 /34]4)
1

shulet 3¢, 12)n F8A8Y AARA Ae st 3 7)o thstel AmBozn 2§
B AAS FYSHES Sk o Yobrt 22to) stgl FGAFS thetel 1 ARA 2y
3 2wl Sof ojstel meFO RN FHWA L2 AL o £g FuAt At

1611551 3] Al°]& (Accounting Theory) (38-H/3A15) (%)
AT Aol At FA4, FAA RdS AFS.

1611552 AFEA)1 A3 3] A A K (Capital Market and Accounting Information) (38+%/3A]
T) (%)
ARG A o] FAHRL] FGES o]EF AFZHOZ A3

1611553 A =23 Alo] 2 (Positive Accounting) (38HE/3A15) ()
S| AISE Aol QojAe] ATH HIHHES AFsi)

1611651 3] AR B AW} (Seminar in AIS) (38FA/3A157) ()
SIAANS A o 2AA =g H AAE A= A Aste] 3 HofE AFHow t}h
21},



1611652 3] AstA 41
3| A gt AFHHE

1611654 A) %3] A w1} (Seminar in Financial Accounting) (334 /3A15)
AF-3 A B He AFEEdT A JHS A3

1611655 &g 3] A A m 1} (Seminar in Management Accounting) (38-4/3A]4

del s Al Bk Hro AFsd A dAs A

1611656 3] AR A~ (Accounting Information System) (38-#/3A15)

HE (Research Methodology in Accounting) (38F7/34]
o7AM ATH, BAA, PAEA AT 5o P #sd

) ()

43t

()

(%)

()

AE AEA =T AAAA olsfst Aed IAAFEA=T] AA 2 TS AT

.

1611751 3] At (Behavioral Accounting) (38+3/3A192) ()
S| Aol A o] dE5 et A S AT

1611752 A XA AT (Information Economics) (33F8/3A]5%) ()

3 A Aol ol AR AASHH H4EWHES oE

1611851 3] A8t 541+ (Special Topics in Accounting) (38F8/3A]4%)
Ay BHEE HT
kA=

1611852 A7F3) Al Am Y (Seminar in cost Accounting) (38HH/3A15) (%)
A3 Al #$E A AF=F o] AFEks A

1611853 ¥47}71& (Cost Planning) (33%H3/

w
>,
5
*

AFAEGA AN 1Al O?O}L FEO FAS /95, AR de
Fo wye

o elolg Hud 4 Ax A

1611854 3| AZAIESA T (Special Topics in Auditing) (38+3/3A15) (%)
Jell

Az} BeE Hee 5
FAAT

& ATEY T 540 FAT AP o

4
o
Of
O

1611855 3] A1 A A (Accounting Policy) (3

SHR/3A ) (+)
gl AT EA S AALAES AT

5) AL MuladEldE

1611521 7 F}s+E (Management Science) (38H-/3A1) (%)

_’IO_

2 (+)
o B4 ATERF 549 FAS Adse] o] wi o



A AA AL dFotete] ARA RS dAsta
i HA G SAAs AATOER A FA el A < 8
S ol =S duh APAERY, 5y, s QA ARy
, Aol &, dSFol&E Fo YA 1 dHS Ast

o
>
iR
ol

O

1611522 AAFAE] & (Production & Operations Management) (38H8/3A15) (%)

99l g 1EAL BEole & gl AF W ANz AEH4S FPEhs Pi]
S8 oldtn, ClAT AUREA DED FANE AT AL FALAT AAAL 3
THC ER QAT E8 B B EAS ANAAES A% QA olshstar,
349 AN BT

1611787 718X 7 A& (Technology & Innovation Management) (38H4/3A1<7) (%)
o] 7l 9 a9 g, 7legale §38 9@ A=k ATaql 9 Al B4

H'0 © N 1w e} =
o Tl 7ls R A E V9o A AAlste] Ve A8 AE SdHEE ¢
2 vietel et Ar@t

1611788 A& A g Alv| vt (Seminar in Electronic Commerce) (38H/3A]152) ()

H 71978 FNA FESsHA &8 A= AAGA N o], AxRpEAH Y FHA Ed
=, U ATAEE AleRAlE] moEA, HWsteE A adHow A §E)7]
e FEAQ AAPIAYN =Ygl dist AFFA A L ERZo] o] Fojzit,

JHES 9% AN APl AFH AY ol B

F4, 71E, ASE oY A ARslE R Azgd] Bl A7wth Jurlee A
St Abd, /19490 Qo] ARALE BE A% B Ad 5L FHOR

fo
(R
N
2
=
fo
o
o2l
(
ot

1611790 &2 A& A8 E (Supply Chain Management) (38+#/3A192)  (x )
1ol WF HAstolA g3t FFAtE TSRS Tl o] Fo ]%
fdeow AA HAsE @A) A% SHo2 =dshA He uAl
M, Aade, =dader #eiet 5 A" olgrel tial]l FAshaL, 7
A mg2A FEAbETE o] &8l wsto] ATtETh

o)

1611791 Au]A~d A2 & (Service Operations Management) (38F-/3A15) ()
AFAES A A A S AR 1) Fhel| whel AR]a AR e HlFo] FUkE AL 1 T84
o] o M=zt 711e] AA-9el dHe] i gk Al ARGk ofye)
A 719 Avj2st 21de wel A2 A I 9], A B[~ AA, AH] 2 "l As ) A B
QS 2 T AH A FdElet BEE odd s dgth

1611792 A B ~g9 38 A} (Seminar in Service Operations Management) (38H4/3

_’I’I_



AESINE
DAAGH Az BES AR 714 Auls AT g Anz Azgle] 42, A
Sy = 7)o AW AulA Lodddel AHE o2y HTFS FAjeRAd i, 79
Muls ggdelel BaE 4 R A9 AlE dTen mEd

1611793 A& A ZFE (Production & Operations Strategy) (33--/3A15) ()
Aok gl Jid, ik 4\“44 T8 Ex 2 grEA d9, ALk

’

o2
)
8
i)
i)
_);1_1‘

1611794 7 3% A8 (Business Statistics) (38-8/3A15) ()

g8t okl A ela AAAR ATFE A&l 7T AdA=e uigk SAAHE 2 AT
He - FosHA QAETh B8 A3 slel A QiAo A i EAHE T
F AT =S T AATATg] AN o2 W FAAY VWS 95, oE &3t
AFERE S AGE

1611795 F A EAsiAd3 oAFEA (Creative Problem Solving & Decision Making) (3
SR/BAF) (%)

A oJxpABo R FAE] Ut olE EAE %
o] AA 7] wiitol] FojH EANAI grAH T

= EAS ol oA oR AT F U=

Akl W 19 7
$ Fas 71979
A4 7ol Bahe] ATa

1611796 AXrlexdu]~#a] E4A 7 (Special Topic in Production & Service Management)
(38F-/3A157)  (*)

AL E Aquj e Fofe A2 o]E W A8 ANt FAEY T8 AY olirE AT
Ao theth Ay AdY A 2 Mu A E B3 7I9A G FUbA Y ek
S AFeh, Astexu]aztE]e} e E theFst o2y A, THARE EUE AE B4
4 E 23

16117A4 EF A 2~" S (Logistics System Training) (38H8/3A1547) ()

EFAIEE S-S E/ dig olgel 1l ERAIAY #AAS Y =S ek v x

[e]
TI:!'_
49l g2 Aach

1611561 ZAGAHHA A8 AT (Studies in Management) (38+3/3A19%) (*)
ddArA 2~Hol B3k A o] Z3 wrHol diste] gkt

_’|2_



1611562 dlo] g uo] 2~ ] Blod St (Studies in th Database Systems) (38F8/3A15) (%)

Bl dolAe] AR aE wEA7]7] 9e tﬂﬂﬁiuﬂovg AA 9 Bgs R o]

Hulo]2~ 718, Jidd A, ]01 H #el 59 9 de&s oFa, H49 DBMS &8
T g3 22 AEQL AAg

1611661 YZ 21 <5 (Studies in the Web Programming) (38F3/3A157)
QAIEJlo A o] 84 §& 23 /it =9 &8 gk A o] ¢ 7ol djste] A+
s},

1611662 dlo|EjH]o]~32] 2 (The Management of the Database System) (38F&/3A]5%)
dlolglHo] 29 7|9} #HA3 34 o= Database® Tuning®} Backup/Recovery 59 A|nk
Administration ¥ %ol tale] Ao wR foleH|o]~ HEAH(DBA)7F ztFojof g
sES et

1611663 Ado]EjH o]~ (Studies in the connection of web & database) (338F7/3A4]

T)

Qe Y} QuEee] FEo doleuolssk o] Aol BRA #Hol Hu Atk o]
& 3t deleo) 2o ABol et o] &£H VgH S8 tshel AT,

1@? (Studies in the Analysis & Design) (383&/3X]14)
A28 A /A4 A 9 de Tol =¥ AT /FxH AAVIH, AlxEl 2SS
st =9 (Tools), dle]Ejmlo] 2] AAe} 4] 7|&E HARAI2=H ByEFH], AA/ZA Al

& Qe Holx, Bt B FAl T ES vEHh

1611664 A 2~EE-24
7]

1611761 ZAAZABEAAA~EAT  (Advanced Studies in Management Information

]
elo] A BEAIR| A SAN A, #HelF

1611762 AZFAH B A 2~8 A7 (Studies in the Strategic Information) (38Hd/3A19) (%)
AR7)eS 229 Adef Fefoly; A9 SHE 93] &8st} sl dHAHH A 2E Y

A, 719, A ol ekl thE

1611763 AKX 7142 (Information Technology Strategy) (3&H/3A|5) (*)
ZA 3 A s HAH AHIV|E =YL 7FY ARS} ufj$ FLoe @Qlo] #H
ool Arv|se] #yH Ay tiste] A-g

5
b4

1611764 e—Business Al"]Y} (Seminar in e—Business) (38+3/3A14) ()
71919l e—BusinessE 93 71&, A4, HE Z ARk st dis] ARy AHATE F
3 AEFAQ 71999 e—Business3tE 93k Wote o -3k}

_’|3_



1611765 e—Business®} 34 A7 (studies in e—Business and Accounting) (38+%/3A]
T) (%)
7199 ¢] e—Business AN A A7 H= T3 34

o

A=

AT BT,

g

~—

1611766 A3 AR 3} Auv} (Seminar in Industrial Information) (38#/3A154) (x
71941 s HAS T3 A AAEHES A7 GRSk oisk Ay AsES Ay
B, AHATE &3l 2942 AR s weks AS-sk

1611784 A A B3 &4 =4 (Special Topics in Industrial Information) (33H4E/3A157)
(%)

A RSt B3 AT TF T 54 FAE Aste] oo w3 olaE T

of

1611861 ZHAGARAAVESLAT  (Advanced Studies in  Management Information

2 EG

o

=
Ar7)Ee] S EHo] g dYgrelE

i

SRR

1611862 e—Business & =4 (Special Topics in e—Business ) (38+4/3A]15=
e—Business®ell #3 A 5 F 5 FAE Aslo] o]d &3k o] E FZAT

1611590 ¥l do]E A X w5 (Big Data Analysis) (383/3A15) (*)

H A4S vlgoly EZHloﬂ Z S Hola ). o] HAHAAME o]t vldo]E e
gk olaflet B4 agla &8 Znbo| ijzl o|2H, ARH FHE G 53], T EA
T,‘i_/\

= HlolH &4l 53t¢ R Odoig &3

7) AFHGAET

1611506 AFAAIE A 2 AT (Studies in Business Plan Development) (38H4/3A1<7)

el 7138 Qeden o|By] AF AReARA Agololtiels TAser] dAdkel A}
QIR S st FHL B olgd AQAYNT Aets W 99 S5
o,

1611626 FAAEEA (Case study of new Business) (38-1/3A14) (%)

Y 719 deat du S5 oA uEA AtdE T A FHe F=ske
d52Ee Tt

1611797 7193 At} (Seminar on Foundation Business) (38FH/3A15
7199 AP ol A5 Av|dersty AdvF AgAl mgk Qs 7oglﬂ%9—i% 2
A, AHAA 55, dAAY gl AR AP PAHAA & THR
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1611705 =8 & (General in Management) (38H8/3A15) ()
Agag e Vg Hxet A9Lds s dEHoz Byt 28 vEA Apas
W SES g},

olr
it
o

1611706 71374 Alel#4 (Case Study in New Business) (38+3/3A1<7)
Fdad AHES FACE A SHldA g o2 HAE AFste] AFHd 714
A9 AHdE ATshe)

1611708 M F=}e} Z A~ AI A (Venture Investment and KOSDAQ) (38H&/3A]15%)
WA Fxpe] 54 D Wi 75 a8 ZAY9] V|E 58 TAHSE VY9 Auxe
A S AFsi

1611709 A&7 29 E (Managing Growing Business) (38HH/3A1<F) (%)
7199 A3 A3Ad AEAYE AA 7193 FAs s A 2 dsHE 5
A -3k,

o

1611710 2719 % (Small & Midium Business Administration) (38F8/3A157) (%)
Ta719% HA7IY Ao olse 48 v AHIIHS sHEetH
U WA 7|FE o] EY] A o]E ASWHSE A

)

1611723 471997492 (Foundation of Small Business) (3%t
Th7199 dEg3 FeA TS A VFdS FAste AE
1611724 71974212 w2719 (Entrepreneurship & Venture Management) (38F73/34]

7147ke] A FAed aEla Z=re) WA 7] A ek d skt
ot

g
B
i)
:OQ
>
9
Y
ol

1611725 A G sHA 0 (Semmar in Management) (38F8/3A15) (*)
A BHEANA AVEHE o3 AAEAET] G A 4 2 T3 a8 AFH
ol FAAAS %k AME Weks ATk

re

1611786 At B4 EA o5 (Business Feasibility Analysis) (388 /3A15) (%)
FA7Y, FFotoltoje} AlGA Hrt ad]ln ARG FAAEAE T FD TH]
A e ES ghersi

9 (Advanced Management) (38HH/3A15) (%)
Al A dES FAHeE FAHY

=7 510
w7 ghelo] B ol EFoly] ARH AR A4 F5L
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e 2
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flo ot
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sed 28 Fua @

& (Ethical Management theory) (38+#&/3A142) (x)

78‘03 oA Q1 &FEeF 719 AFslAH A giE] dFste soe®E T4
ddEE ntgoz 71g &89 olEA W& Al AHEE &k,

9] &% ¥3sl= 3ol

1611512 1 A8#AL A2 2 (Human Resource Management) (38+%/3A15)
X

BEY4el @ 71502 AXANe FPL ANt AAE Akl B ol £
nEe Wi,

1611611 =A% (Organization Theory) (38-H-/3A15) (%)
AGdx29 Ao AHHE oy EA9 oS T o HESH
1611612 »=AF3A12 (Labor Relations) (38F#/3A15)  (*

AT AQH, A18A WAL olag BAlo] =
S8 PAste] 489 24 ATe] HES Y] A% B AT

1611613 A AZFo]Z (Theory of Management) (38H8/3A157) ()

249 A% g A% BN 2A) NRAAS HFon wAe] BAES B, £,

=~ puA
Agshs ) BaG o2 APe AT,

= A

1611615 %% o]& (Organization Theory) (33-H/3A15) (x)
ZA9o] 9R3A z2 Yo T2 9 /&7 o 7o A3 BAS ATsi).

1611711 F4+93a (Group Dynamics) (383 /3A14) (%)
23] EAS oldlgtar olAo] Y3y BE Fote] ofWA 2Est=rtE dolE

1611712 <AL #AZE7} (Seminar in human Resource Management) (38H&/3A1<)

(Organizational Psychology) (38Fd/3A14%) (%)
, A 2" P53 o]E FEke] 28 W A 5 A
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1611811 A AAY A2 E4AT (Special Topics in human Resource Management) (38H4
/3A17) (%)

AL A o A FAE shte] FAS MElsti 7]|Ee] o228 nl¥
Eolyp RdE AlA| gt}

& e Az

o]

-
Ho

9) 22 F9dsddeE (SIGZ=1d)

1611728 A AF2 (International Finance) (38+A /31]4)
Aol AW N AAANA Mz AX 26718 MEd WES A5 7[doMY
ABEY, 28, BADISS B8N0 AT 4 ARS It

1611729 Z2A| &A= (International Portfolio Management) (384 /3X]4)

sxbate] agolA 719 AlREe s & =4 PelE stgdow MAZ odsluAt stol o
Uoprbi aHE 549 200240 £t ARg kA k.

1611730 siJA|AFZEALE (Foreign Market Research) (38Hd /3A]4)
AEshen Lamel Q40 IR FAE 2h AlgRE A0 slsje 1 &
A

LERERES
AMGL wl, Prlste RAL PES AP ek,

1611732 SRR EXALZ (Foreign Direct Investment) (384 /3A]4)

TG HetAT, OiASH, =2 FXA 2o 2 A9 SQAINEA}L, AAEXL, 2to]Aly
59 ol oo HHH FAE AL

1611733 ZA|73FA =k (Internatlonal Business Strategy) (38HA /3A] %)

A7 =, %Kﬂﬂ%ﬂ . BAZIFAEFsEe FHA HAHFLYH, 7|AY AIYEEER]Q
of gt F7t, 7|dege 7M9} A, 71924 7”‘*1} oFd, Aeke] A A 24 52

A7t At 28] gk,

1611734 =22 H =2 (Korean Trade Theory) (38HA /3A]4)

2 5ot &8 FAAle e XA i Aoz S AEStYAl R e I AT

ATk 22y 229l g2 ool AlWsto] ok mepA FA g Ae] AZhabg,
A o™, =4 vl 29 24, 25 &Y =A vluns &5 79 A5 AN, =

H]

—
FEA 52 uEEQ AZoz A

1611735 ZA|AFY= (Allocation of International Natural Resources) (384 /3A]4)
A AURA] R A GAeEel W 9 2 e, FaNUl A2gEel ol
AL BAL AL 24 S A AlUe] Ryl S, o4 % BY Ao AN AlEet BA 52

crEct.

1611736 ZA|£<927d &2 (Environment of International Trade) (384 /31]3)
A 79 &40 ¥t iyt Wl wWHZ olslistal oAl s wAoA TSt 9 opA
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£A9 Y cheAL Bstol chEct.

1611737 2R3 GA2AMHE (Research of Methods for International Marketing) (3874
/3A14)

AF=wAde 7|2=2A A2y el AA, Atee AR, +4 559 g
o] ofish =2ofstct.

r
ro

Al

e

1611738 ZA|otAIH RAPHE (Research of Methods for International Marketing) (38+
/3K )
shelAlgol AlEshed] WA Q49 SAAFEAE 2 AgE FAUAY slslet 1 &

1611739 99X H =2 (International Trade Information) (384 /31]3)
A & AFAAN T A7 FARQD AXFEA et AN(EDL) &0 ohg WA, AEA,
ues erleh 2ol 28 ARAA Sol thete] APt

1611740 1 G=2ARE2 (Advanced Theory of International Finance) (384& /3A]4)
O=A7]de HAA FAlg & AREAIEY &8, e ddue], 78R AEA, AdaE
27, AR e 2 A4 52 At

1611745 1 Gt=2A7]H & (Advanced Study of Multinational Enterprise) (38t /3A]4)
shelal g sxter Ch2AY1Q, thRAsIe] A, #2r|de] Aed sjel A EAt Aek, g2
of tigt f=7|de] APEA} 5& A

1611746 2/ 2 LA A0 (Seminar in International Trade Environments) (3814 /34|

A

)
A RAL, TA AH LMY MR, ABSRARY AHS, AGYA, FALY, TET
o, poio] I M-SARY YY 5 FRLEWS MY Fojat

1611747 G2/ 2924 & (Advanced Theory of International Trade Environment)
(374 /3A15)

A FGAE DA A AAY HR, AHSRAR, FA|ES, AGGA, FEFY, FHa
2E M2 30T AR 52 ottt

1611748 QA1 EALA L (Special Study in Foreign Direct Investment/) (38}%
sl EAol &, iR &AM, T 7 iR EA, sidAE SR A

of oA MAstel Zojaict.

_]
a
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1611749 G2/~ oA A2 (Advanced International Marketing Strategy) (38174 /3A]

)

4P, "7topAg, MU|ATHAIR S #88stks =AZIdol oM e oA el deh 7] A=
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of &1, g, W&, AAE EE FYTH

1611750 v|Z 7 FELAGL (Special Study in Comparative Business Management) (38+
/33X 4)

2o} A0 FAN RS ol 24T 7190 Athdelu 544, SA4olY BEAY 52 me
stol @719 wlefo] chshA olsl, M. oI5 L SA & 4 At 5L Bojgit,

S

1611753 1gQ]==t2 (Advanced Theory of Foreign Exchange) (3874 /3A]%)
gredel HFUS, SeAdole, eusy Rolve] Wi 58 ngelt I ol
U AL FAoR AP

1611755 Z=EolX|d R AAA MUY (Seminar in Northeast Asian Trade & Economics)

(3814 /3A14>)

Qeluete o) 2o oEA HATAR Qste] ol xodo] jFt AMAL WAl AHA
b o 7

Al AGPE, AAPA U 4F AE PAPE L YA 21 IS M Sol g
A7 BAg Esto] WOt £2AQ HD WES FPsts 2ol I ek,

1611756 ZA|AIL&ZAA0|Y (Seminar in International Resource and Environment) (3
BHA /3X]2)

TARsAo] Wat aolv Wal WL olshstn A AE mAoIH WS o op
Aol dlut oS0 #sto] ohET

Mo

1611757 A= AsFE4 AL (Special Study in Econometrics) (3874 /3A4]4)
ARAEAES vigo 2 My ENT 2 FAIEES A QA Aoty FUH U AALEE
A Aas A 2y =53 452 Al=sth.

1611758 G AHA|7dA|0]& (Advanced Macroeconomic Theory) (3874 /3A] 4
AREAY FEsct TUFHAL 18, oY L oA YTWAS HBoH T
Q5o AW 4%, 27MS 2 Aol tid A AW 2Asts slo] Faujgolck.

~

o

1611759 G 73A|E3r2 (Advanced Theory of Economic Integration) (38H4/3A]4)
BAlEEY AR guts ARG A Fo Het 229 =EEE FAUCE olF FAE
2 A ASeto

1611760 G2/~ &A= (Advanced Theory of International Trade & Commerce) (38+
A/3A14)

WTO, OECD, UNCTAD 5 ZA|7|toA =91 Q= ZA|EA
RIM WA ole AEe

[—Ol'

Qtof]

)
<
i_l“
2
)
- o
oX

1611767 13229 & (Advanced Theory of Korean Trade) (38HA/3A]4)
gazAel Agacla o] gelRais 9 £y, TolgAo] of&X I, Ao £3
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1611768 =ZA&8= (International Financial Institution) (3874 /34]%)

e w4 7 239 BegA 598 BAlG AEOl). ok o2l Yoz
o, 3 F F3 ol FA ARAL o] AN haE 2RFe AEAYCR Agst
ofof eef. oln} AEAH 18D + oAb Bolel BIAS FANE AFole Bl

of AR BEUAL AT LHFIAL &

)

1611769 ZA|otA Y 2FE (International Marketing Strategy) (38HA /3A14)

71949 =A|sto] g upAIge] A wAlE QASHY, A oY &3t NAAG, =Alo)
Aol de R 28, oYL, A 5 ATUNOR AASYARY oY et Al
A7g o

1611770 1 gG=A|otAIE & (Advanced Theory of Korean Trade) (33}A/3A]4)
TAoAE Y el S4E A0 o o), Ay, A5, A 4T

1611775 1Gd=2A28E (Advanced Theory of International Finance) (3&84& /3A]4)
TAARROl s, FAIRA] W 2PPA, TAlEs SeMe, eeddole ¥ AA, Axl=9
SeAE 5 AT Ale 2 RS Asto)

1611776 1gG=2A7d9& (Advanced Study in Business) (384 /3x]%)
TAE e JAe}; o], AAFILEE. FAE IR, FAEGHE, FAZIEY AR 5
719) ZAIsket B AR WES olatt

o

1611777 2/ % <92 (International Trade Theory) (38tA/3A]4)
= A DOE‘9J =50l AAY d2lE =dA-AMAA R Aelsta ZAFHe] FRUGA} =
o o

o
g, FAAEClEs, SRR, FAles, FA8A, A R BAISTol e ARt

O_| fEs

1778 EAXARE (International Trade Policy) (33}@./3/\]—’.“—)
S %K]—l %__H__‘ K}\qu ].O 7(4

L I, AL FATIRYIN P, 2YL
N5 Bgmotyl BASY, Fa30 UKl g

1611779 1 GEAAAME (Advanced Theory Trade Policy) (3848 /3A]14)
HHASY, SAgE 5 ot FaMaTe] FXA gubs A

1611780 1Gd=2AF9& (Advanced Theory of International Trade) (3813 /3A]4)
o9 A AEA Sojo|2o] Zeojo] FAlo] €1, otga] B AMAAA Z

Apdes 3 go
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(3314
w wee A9gs, P, At 5 oI Aeluere A, R AFAT Wl et of
24 UgT AFYH OF A5 BER Ik EF FALZECS o]8d) fEAQ

&Y otk ABlgeta o MAe B4 R AYRES FT £ A 5

16117A7 Z249olA e (Global Marketing) (3814 /34| 4)

AH|AFEO] &4 e, 71AE P 4R st Aol 22t 5 WA O Al
o] gtz A|Eo|Y MH|IAS AH|AIZOA AStsto] mUjsty] st 7|HE9 A &5
2o} MAAol 1 AHAU Zs @ot ot SfA|AoA anps oz AdS o8stal
29 XY 712AQ A S 4E 4 s FRHIPYHY o2y F2HI|YY A U
gy FAE AARC=Z o|sfightt.

i)

1611627 sAmEa]E| Ay A
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1611714 FJ17]|=12 (Advertising Planning) (3818 /3X|4%) -2 2HFFEA 02 AFA|A
B8 Ee @ohRaol QoA s wRolrh o] ahBo)AL

|
g, £Q A=Zolg ¥ wAuby, Jud=r wd, V= AR 52 5
]o

7150] o2 U MRS SSHEE st 7|HA AH U meldlEold 714 doto] B
1611805 F1EsHsro]|2H L (Special Studies on Advertising and PR Theory) (3874/3
x2) -2RERYIEYOR AFAY

4 2 ool £ AARYHE, Bl glojH ulHE, wAlA,
487t A7 5 FMM0E APstY 2u|A PFATLE ARRIH AN A7t
PRO| joje} B4, 1 WHWYS MuI AchAelo] glojAe] PRO| WS My PR

1611810 ZstgZel =AMy (Culture, tourism, Contents Seminar) (3888 /3A|%) -=
2UyYEYOR ABAY

SolpaEel A Ropo] oj2a Axo] that 7]2AQl ool helY Wo] Wast 7| xAelE
e ohsste 2902 Botol®, ZUsh ARUARIN, ARIE BAIE 5 RetugEax
2 A7 g Bee Aeluetgeu s1¢, AARL 5 AN LT EAxAY B
gt =9 sttt
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